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Repsol YPF’s role
in society
Accessible, sustainable and safe energy
sources are essential for societies to
develop and prosper

Therefore, Repsol YPF understands that its main function in society is to satisfy
energy needs in those countries where it operates and to do so in an efficient,
sustainable and safe manner.
This social function has to be fulfilled in an atmosphere of trust between the
company and its stakeholders. Social trust is a fundamental asset for achieving its
business objectives, it facilitates a balanced and sustainable distribution of value
between its stakeholders and maximises the company’s value over time.
Trust is the basis on which society gives the company a licence to operate. Its
benefits include enabling Repsol YPF to carry out its business plans with public
endorsement, develop its projects in new locations, command the loyalty of its staff
and retain regular customers in such a competitive market as energy.
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As for the other assets required for business, to earn and
uphold social trust companies need to improve the factors that
generate that trust. That is how Repsol YPF understands
corporate responsibility, as integrating protection of the
environment and social well-being appropriately into our
practices.
For Repsol YPF, corporate responsibility involves promoting,
internally and in its areas of influence, a way of developing its
businesses that gains the social trust necessary to fulfil its
strategic vision: to be an international integrated oil and gas
company, perceived with admiration, and focused on
customer service and value creation.
The challenge lies in identifying and confronting the critical
factors for building social trust in Repsol YPF, based on the
company’s characteristics, its sector of activity and where it
operates. These critical factors form the key corporate
responsibility issues for Repsol YPF, of which management is a
priority for the company and of which its stakeholders should
be aware. These issues, therefore, are included in this
Corporate Responsibility Report, declared A+ based on the
levels of application defined by the Global Reporting Initiative.
The company identifies the main key issues through its
knowledge of the business and analysis of the social,
environmental and market environment.

Top key issues for Repsol YPF
A responsible company. Repsol YPF’s vision is to be an
international integrated oil and gas company, perceived with
admiration, and focused on customer service and value
creation.
New energy challenges
We ensure that energy is available by extending our activities,
making efficient use of resources and investing in new fuels
and advanced technologies that make possible to take
advantage of new energy vectors.
Climate change
We contribute to sustainable development and a low carbon
economy, managing our impact on climate change without
compromising the growing energy demand of the societies
where we are present.
Safety
We are committed to the health, safety and welfare of our
employees and contractors, our customers and anyone that
could be affected by our activities.
Ethical behaviour
Ethical behaviour is inherent to our business model, represents
a source of competitive advantages and a key and
differentiating factor of the company in an increasingly
complex environment.
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Dialogue and commitment
Our objective is to gain the trust of the societies in which we
are present, understanding their needs and demonstrating
commitment to their well-being in our business plans.
Our people
Our vision can only be fulfilled with the best people.
Therefore we aspire to be the company of choice for the best
professionals in the industry, offering attractive careers and
promoting diversity and equal opportunities.
Environmental management
Our commitment is to minimize the environmental impact of
our activities, implementing the best technologies in processes
and products together with the most advanced systems for
environmental management.
Biodiversity
We contribute to the security of the energy supply by
implementing procedures and dedicating initiatives and
resources aimed at preserving biodiversity in the environment
of our operations.

Key issues: social expectations
in Repsol YPF’s different
environments
Repsol YPF is an international company operating in highly
diverse geographical, cultural and social environments. The
company has policies and procedures to ensure that such
aspects as the environment, human resources or commitment
to the community, among others, are managed consistently in
all its activities in any part of the world. This uniformity makes
it easier to manage activities and to report results achieved to
stakeholders.
Such diversity, however, means that Repsol YPF’s key corporate
responsibility issues do not mean exactly the same in all its
fields of operation. Expectations vary in different environments
and require appropriate responses.
In terms of the expectations generated among stakeholders,
local sensitivity allows to introduce some shades to the meaning
of the issues in OECD countries and emerging economies.

Social trust is a fundamental
asset for achieving Repsol YPF´s
business objectives
8
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Key issues

Expectations in OECD countries

Expectations in emerging economies

New energy challenges

Development of new technologies, fuels
and energy vectors.

Transfer of knowledge and new technologies.

Focus on the efficiency of products
and management of demand.

Meeting growing demand.

Climate change

Commitment to safety

Focus on the efficiency of processes and products. Transfer of technologies that enable
cleaner development.
Response to growing regulatory intensity.

Meeting growing customer energy needs
with less resources.

Extension to the supply chain.

Transfer of best practices and procedures availables.

Staff training.

Extension of the safety culture.

Regulatory compliance.
Ethical behaviour

Adoption of standards and monitoring
throughout the value chain.

Transparency of informatio on
issues like human rights.

Transfer of best practices and
procedures available.

Leadership by example compared to suppliers
and local companies.
Regulatory compliance and contribution
contribution to institutional development.

Dialogue and commitment
to the community

Help achieve the Millennium Development
Goals and alleviate unaddressed social
problems.

Support for the underprivileged.
Equitable distribution of the benefits
of development.
Creation of social awareness of environmental
and social issues.
Education for sustainable development.
Management of relations with
local communities.
Development of activities for the base
of the pyramid.

Our people

Health and safety in the workplace.

Quality job creation.

Response to new challenges such as equal
opportunities or the ageing population.

Development of environmental and social
awareness of employees.
Health and safety assurance.

Environmental management

Focus on the efficiency of processes
and products..

Promotion of environmental awareness
throughout the value chain.

Management of demand and customers’
environmental awareness.

Transfer of procedures and best practices.
Safety and environmental suitability of products.

Biodiversity

Transparency of information for stakeholders.

Implementation of operational best practices.

Contribution via social investment in
environmental projects.

Dialogue with local communities.
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Advances in the implementation
of the 2007-2009 Corporate
Responsibility Master Plan
Repsol YPF aims to consolidate its position in all the countries
in which it is present, developing its business responsibly and
gaining the trust of its stakeholders.
The 2007-2009 Corporate Responsibility Master Plan was
designed and approved for this purpose and organises, guides
and coordinates the company’s approaches in corporate
responsibility.
The Corporate Responsibility Master Plan includes nine
programmes, grouped into six strategic lines identified by
Repsol YPF, involving all its corporate departments and
business areas. It is, therefore, aimed to be a guideline for
employees’ behaviour while carrying out their duties.

The Plan also includes three transverse programmes related to
training, performance monitoring and communication.
Overall, Repsol YPF’s Master Plan foresees 65 initiatives until
the end of 2009, all of which reflect the company’s wish to be
one of the most admired companies in its sector wherever it
operates.
2007 was the first year of the three year Plan. The planned
work was supervised by the Corporate Reputation Committee,
formed by representatives from all the company’s divisions
and business units.
Over thirty of the initiatives foreseen by the Corporate
Responsibility Master Plan were carried out, which is almost
50% of the total programmed, reflecting a very high level of
execution during its first year.
The initiatives carried out within the framework of the Master
Plan are outlined in each of the chapters of this 2007
Corporate Responsibility Report of Repsol YPF.

2007 – 2009 Corporate Responsibility Master Plan

Good governance
and ethical
behaviour

Communication 1. Ethical behaviuor
in our relations
plan

Control and
monitoring
plan

Training plan
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Attracting and
retaining talent

Health and safety

Management of
the environmental
impacts of our
operations

Impact of
our products

Dialogue and
cooperation
with the
community

2. Attracting and
retaining talent;
employee satisfaction
and their professional
development

3. Peopleís health
and safety

4. Environmental
management and
efficient use of
resources

7. Sustainable
products that
respect the
environment

9. Commitment to
the community

5. Help combating
climate change

8. Value creation
through excellent
services

6. Respect for
biodiversity

Repsol YPF’s role in society

Source and destination of the
company’s resources
The distribution of value to Repsol YPF’s different stakeholders
gives an idea of the impact of our business on society in
general and is demonstrated by the following indicators.
In 2007, Repsol YPF’s operating revenue totalled euros 55,923
million.
• Taxes paid to national governments or any other type of tax
totalled euros 15,667 million; 75% are levied taxes and the
rest income and other taxes.

• Supplies amounted to euros 36,699 million, including the
purchase of raw materials and other goods and services. Of
the total supplies, approximately euros 30,000 million were
earmarked for crude oil and other raw materials.
• Salary expenses totalled euros 1,855 million.

Cash flows from operations totalled euros 5,712 million and
were used to:
• Improve and boost business, with capital investments of
euros 5,373 million.
• Remunerate the shareholders with dividend payments of
euros 949 million.
The company’s financial statements can be found in the 2007
Annual Report available at repsolypf.com

Distribution of value (million euros)

Supplies of
raw materials 30,099

Operating
revenues

Suppliers

36,699

Collected taxes 11,750

Supplies of other goods
and services 6,600

Public
administrations
Income and other taxes 3,917

55,923
Salary expenses 1,855

Dividends 949

15,667
Employees

1,855

Shareholders

949
Business
development
and growth

4,094

Investments 5,373

Operating
cash flow

Divestments 1,279

5,712
Net interest paid 544

Banks and
preferential shares

544
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About this report
This Report has been prepared in
accordance with strict guidelines such as
those of the Global Reporting Initiative, a
key tool for addressing the concerns and
requests of the main stakeholders
Elaboration principles
This report reflects the material information on Repsol YPF’s corporate responsibility
performance in 2007, and should be read with the information on the company’s
corporate website under the Corporate Responsibility section.
This report should be read in conjunction with the rest of the corporate information
for 2007 prepared by Repsol YPF, including the Consolidated Annual Report, which
provide further details of strictly economic and financial management, the Annual
Corporate Governance Report, which is based on information regarding Repsol YPF's
governance bodies, the Fact Book and other information disclosed on the corporate
website.
This Corporate Responsibility Report has been prepared in accordance with the G3
Guidelines of the Global Reporting Initiative and the AA1000 standard, a key tool to
bring information disclosed into line with the concerns and requests of the main
stakeholders. The company has also taken into consideration the provisions of the oil
and gas sector guidelines prepared by IPIECA (International Petroleum Industry
Environmental Conservation Association) and API (American Petroleum Institute).

Scope of the report
Data supporting environmental and safety information have been extracted from the
company's information systems and verified by third parties. The criteria used to
determine data to be included in the report are as follows:
For environmental data, as a general rule, 100% of the emissions of different types
are recorded for subsidiary companies in which Repsol YPF has a majority
shareholding and or effective control.
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Data regarding safety of 100% of employees in subsidiary
companies is included where Repsol YPF has a majority
shareholding and or effective control. Contractor employees
have been included where Repsol YPF has a direct contract
exceeding one year with the respective companies.
Social information included in the report relates to all
Repsol YPF employees who formed part of the Group’s
workforce in 2007, in all geographical areas in which the
company operates, and personnel of the fully or proportionally
consolidated companies or those in which Repsol YPF has
effective control.
The social information relating to the company’s relationship
with local communities refers to all activities carried out by
Repsol YPF and its foundations: Fundación Repsol YPF,
Fundación Repsol YPF Ecuador and Fundación YPF, which
contribute to the community in the regions in which the
company operates.
The financial information included in this report which is not
related to environmental, safety and social issues mentioned in
this chapter, is the audited information published in the
Repsol YPF 2007 Annual Report, the scope of which differs
from that included in this report and has been externally
audited.

Optional

In the case of greenhouse gases, the emissions produced by
companies are also included in proportion to the number of
shares held by Repsol YPF in each one, as well as the indirect
emissions associated with the purchase of energy from third
parties and other significant indirect emissions.

Mandatory

2002 in
accordance

C

C+

B

B+

A

A+

Self
declared

Third party
checked
GRI
checked

Global Reporting Initiative
application level
Repsol YPF considers that its 2007 Corporate Responsibility
Report complies with the requirements to qualify as A+ in
terms of the GRI defined application levels. This report has
applied the principles and standards set out in the guidelines,
and includes all information on companies that produce
significant impacts, details of the organization's profile and the
management approach in each chapter, as well as all
performance indicators defined as principles, applying the
materiality criteria to each company’s situation.
Repsol YPF has also requested that KPMG Asesores S.L. verify
the application of the GRI G3 Guidelines based on the selfassessment performed by the company. Repsol YPF has also
requested that the GRI review this self-assessment.

+ information
Corporate Responsibility: corporateresponsibility.repsolypf.com
Basis of presentation of this report: aboutthisreport.repsolypf.com
Global Reporting Initiative G3 Guidelines (GRI):
www.globalreporting.org/ReportingFramework/G3Online
AA1000: www.accountability21.net
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Good Governance and
Corporate Integrity
Repsol YPF has always shown especial
sensibility to assume self-regulation
principles in Good Governance

Repsol YPF knows how important it is for a major company to have a system of
corporate governance that guides its structure and operations in the interest of the
company and its shareholders.
The Repsol YPF corporate governance system (essentially included in the Articles of
Association and Regulations for the Board of Directors and Annual General Meeting)
is founded on the concepts of transparency, shareholder participation, optimum
operation of the Board of Directors and independence of the external auditor.
The Annual General Meeting is where the shareholders take part in the company’s
essential decision-making and act as the company’s highest governance body. The
company’s interests and businesses not subject to approval by the shareholders at
the Annual General Meeting are governed, managed and administered by the Board
of Directors.
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As a general rule, management of the ordinary businesses is
entrusted to the Executive Committee and management team,
with the Board focusing its activity on general supervision and
consideration of those issues of particular importance to the
company. The Board of Directors is therefore responsible for
such matters as the company’s strategic plan, annual budgets
and management objectives; financing and investment policy;
corporate social responsibility and corporate governance
policy; and risk management and control policy, as well as
certain decisions and operations of particular importance due
to their amount or strategic significance.
At present the Board of Directors is formed by 16 directors, of
which two are Executive Directors, six are Institutional Outside
Directors and eight are Independent Outside Directors.
The Board of Directors has set up committees with
consultation and executive powers for greater efficiency and
transparency:
• the Delegate Committee, delegated by the Board of
Directors and with executive functions; and
• the Audit and Control Committee, the Nomination and
Compensation Committee and Strategy, Investment and
Corporate Social Responsibility Committee, as specialised
committees with supervisory, reporting, advisory and
proposal functions.

These three committees work to facilitate Board decisions
preparing studies and backing the Board’s guarantees of
objectivity when considering and acting on certain issues.
The structure of the Board of Directors and its committees is
described in greater detail in the company’s Annual Corporate
Governance Report for 2007.

Corporate Social Responsibility
in the governing bodies of
Repsol YPF
The social function of its businesses and creation of value for
its shareholders in a sustainable, transparent and responsible
manner are important to the company. Consequently, and in
line with the recommendations of the Unified Good
Governance Code, the Board of Directors reserves the
authority to approve the corporate social responsibility policy
of Repsol YPF. The Strategy, Investment and Corporate Social
Responsibility Committee makes proposals and reports on
these areas.
In 2005, the Audit and Control Committee of the Board of
Directors formally took up the specific duties for identifying
and directing Repsol YPF’s policy, objectives and guidelines in
the environment and safety field, through the Resources
Executive Division.
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Independent Experts Committee - Question 10
Why are there so few female directors at Repsol YPF? What measures
have been taken to correct that situation? In particular, have initiatives
been adopted so that, when new vacancies arise, the Nominations
Committee ensures that,: a) selection procedures do not implicitly
impede the appointment of female directors; b) the company
deliberately seeks, and includes among potential candidates, women
that meet the professional profile sought?
On 19 December 2007 the Board of Directors of Repsol YPF, S.A.
approved a new modified text for its Regulations that empowered the
Nomination and Compensation Committee to evaluate the necessary
capacities, knowledge and experience on the Board and, consequently,
to define the required duties and aptitudes of candidates for each
vacancy, as well as the time and dedication necessary for directors to
perform well.
Article 33 of the Board of Directors Regulations expressly establishes
that the Nomination and Compensation Committee is responsible for
verifying that, when vacancies arise or new directors are appointed,
selection procedures are not implicitly discriminatory in any way and
that women with the right professional profile are deliberately sought
as candidates. Initiatives adopted and results are reported to the Board.
No vacancies have arisen on the Board of Directors of Repsol YPF, S.A.
and, consequently, no new directors have been appointed since the
aforementioned change to the Board’s regulations.

Main Good Governance
initiatives during 2007
The company has always shown especial sensibility to assume
self-regulatory principles in the area of good governance, as
demonstrated by the approval of a Board of Directors
regulation in 1995.
As part of the continuous process of adapting its corporate
governance principles to best practices, the company has
carried out the following activities during 2007:
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• At their Annual General Meeting on 9 May 2007, the
shareholders approved the modification of the Articles of
Association and Regulations for the Annual General
Meeting, mainly to adapt their contents to the
recommendations of the Unified Good Governance Code.
• The modified text of the articles of association and
regulations for general meetings of shareholders can be
consulted on the corporate website (repsolypf.com), in the
“shareholders and investors” section.
• At the Annual General Meeting held on 9 May 2007 the
shareholders agreed to abolish the requirement to hold 150
shares in order to attend the General Meeting, to augment
shareholders’ involvement in the company’s decision-taking.
• Finally, at the Board meeting on 19 December 2007, the
directors of Repsol YPF approved a new modified text of
the Board’s Regulations. This modification was
fundamentally aimed at:
a) Adapting the contents of Board of Directors Regulations
to the recommendations of the Unified Good Governance
Code, taking into consideration the company's specific
needs and situation.
b) Ratifying Repsol YPF’s commitment to corporate
responsibility, assigning respective capacities to the entire
Board of Directors and the Strategy, Investment and
Corporate Social Responsibility Committee.
c) Technically improving the redaction and systemisation of
the contents of the regulations and simplifying and
harmonising governance of the operation and internal
workings of the Board and its committees.

Further information on this modification of the Board’s
Regulations can be found in relevant event number 87,451
submitted to the Spanish Securities Market Commission on 19
December 2007. The modified text of the Board’s Regulations
can also be consulted on the corporate website
(repsolypf.com), in the “Corporate Governance” section
under “Shareholders and investors”.

Our company
Repsol YPF is an international energy
company, engine for development in those
countries where it operates, respectful to
the environment and committed to the
community well-being

In 2007, Repsol YPF obtained a net result of euros 3,188 million, an increase of 2%
from the one of 2006, reaching again a record. The result of the operations was of
euros 5,808 million and the EBITDA reached euros 8,573 million.

Exploration and Production
This area includes oil and gas exploration and production activities carried out by the
company throughout the world.
Repsol YPF’s objective in this area is profitable growth that is diversified, sustainable
and committed to safety, the environment and local communities. This is achieved
through the following lines of the 2008-2012 Strategic Plan: the expansion of
production and reserves, geographical diversification of activities, operational
excellence as a low-cost operator and profitability through an increase in average
unit margins.
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Profit amounted to euros 2,968 million in 2007. EBITDA for
the year was euros 5,227 million compared to euros 5,609
million for 2006.
In 2007 oil and gas production totalled 1,039 million barrels of
oil equivalent per day.
In Liquefied Natural Gas (LNG), one of the company’s
growing areas, the participation in projects such as Peru LNG,
Atlantic LNG and Canaport reinforces Repsol YPF’s position in
this business.

Independent Experts Committee – Question 15
When preparing the Corporate Responsibility Report, is the
transparency involved, in complete and detailed compliance with
International Accounting Standards number six taken into account
relating to the identification and explanation of amounts recognised in
the financial statements deriving from the exploration for and
evaluation of mineral resources separating Assets and Liabilities, Income
and Expense and Assets derived from exploration and evaluation of
mineral resources?
Repsol YPF complies with all the requirements of IAS 6 on the
“Exploration for and Evaluation of Mineral Resources”, when preparing
its financial statements, as explained in note 3 to the annual accounts.
The information required by SFAS 69 in Form 20-F format for annual
reports to be filed with the SEC is provided in the annual report, under
the section, “Unaudited information on oil and gas producing
activities”.
IAS: international Accounting Standards
SFAS: Statement of Financial Accounting Standards
SEC: Securities and Exchange Commission

Refining and Marketing
This area includes oil refining activities in which Repsol YPF is
leader in the Spanish and Argentine markets, and is also present
in Peru and Brazil. Repsol YPF markets oil products in 12
countries in Europe and Latin America through a network of
over 6,500 points of sale.
Profit in 2007 increased by 27.1% on the prior year, reaching
euros 2,358 million. EBITDA totalled euros 2,545 million,
compared to euros 2,640 million in 2006.
In 2007, 56.9 million tonnes of crude were processed, up 1.4%
on the prior year, and sales reached 61,467 thousand tonnes,
an increase of 4.7% on 2006.
Sales of LPG totalled 3,793 thousand tonnes, representing
growth of 1.8% on the prior year.

Chemicals
The company's chemical activities are carried out principally in
Spain, Argentina, and Portugal, and basic petrochemical
production focuses on obtaining olefins and aromatics. In
derivatives, the three main products are polyolefin, intermediate
products, and industrial products.
Profit on chemical operations during 2007 reached euros 231
million, with EBITDA totalling euros 402 million, compared to
euros 490 million in the previous year.
Sales of petrochemical products grew to 4,926 million tonnes,
representing an increase of 3.1%. Basic products accounted for
968 thousand tonnes and derivatives, 3,958 thousand tonnes.
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Repsol YPF pursues a growth
and profitability management
oriented to increase the return
to shareholders and other
stakeholders

Gas and Power
The Repsol YPF Gas & Power business comprises natural gas
supply, storage, transport, distribution and marketing in Spain
and Latin America, participation in projects for gas-fired power
generation and its marketing.
The company distributes natural gas, directly or via its
subsidiaries, to over 9 million customers in Spain and Latin
America, of which over 4.5 million are located in Latin
America.
Income from operations in 2007 rose to euros 516 million.
EBITDA totalled euros 717 million, representing growth of
21.1% on prior year’s figures.

+ information
repsolypf.com
businessareas.repsolypf.com
Annual Report 2007
Fact Book 2007
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Repsol YPF around the world

Canada

France
USA

Portugal

Spain

Italy

Morocco
Algeria
Mexico

Libya

Cuba
Mauritania

Puerto Rico
Trinidad and Tobago
Venezuela
Colombia

Guyana
Suriname

Equatorial Guinea

Ecuador

Brazil

Peru

Bolivia

Chile

Argentina
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Sierra Leone
Liberia

Repsol YPF around the world

Russia

Kazakhstan

Iran

Saudi Arabia

Kenya

Singapur

Saudi Arabia
•••• Spain
•••• Algeria
•
•••• Singapur
•••• Argentina
Iran
• France
•••• Equatorial Guinea
•
•• Bolivia
••• Italy
•••• Kenya
•••• Brazil
Kazakhstan
Canada
•
•••• Liberia
•
•• Portugal
•••• Libya
• Chile
•••• Russia
•••• Morocco
• • Colombia
Cuba
•••• Mauritania
•
•••• Sierra Leone
•• Ecuador
USA
•
Guyana
•
• •• Mexico
•• Peru
• Puerto Rico
Suriname
•
Trinidad and Tobago
•
Venezuela
•
• Exploration y Production • Refining and Marketing • Chemicals • Gas and Power

The countries identified on the map point Repsol YPF’s presence to December 31th 2007. However, Repsol YPF’s presence in these
countries does not necessarily reflect the coverage depicted in the chapter “About this report”.
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Sustainable development milestones

New reserves to ensure growth
Repsol YPF and NOC, the Libyan state oil
company, have announced an agreement
to develop the I/R oilfield, the company’s
biggest oil discovery in its history. This
finding is added to Carioca, the deepwater oil field in the Santos Basin in
Brazil, the gas discoveries in Bolivia and
Peru and the start-up of the Genghis
Khan deep-water mega oilfield in the
Gulf of Mexico.

Repsol YPF’s profits amount to
euros 3,188 million
This figure marks a new record and an
improvement of 2% on profit for 2006.
The earnings per share and the dividend
increased by 2% and 39% respectively.
The financial debt reduced to euros 3,493
million and the financial expenses
dropped 53%.

Creation of the Diversity and
Balance Committee
This Committee comprises representatives
from all areas of the company and its aim
is to promote equal opportunities and the
diversity, improve the balance between
personal and professional life, and
develop indicators to measure
Repsol YPF’s efforts in this regard. In
2007, a Working Committee was created
as part of a project to integrate disabled
employees into the company.
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Euros 32.3 million earmarked for
social investment and euros 16.9
million for employee training
Resources earmarked for social
investment increased by 27% compared
to the prior year, allocated to 812 social
projects. The company is also developing
a system designed to measure social
spending and the impacts of its projects
applying methodology used by the
London Benchmarking Group (LBG).
Employee training activity rose by 32%
compared to the previous year.

Sustainable development milestones

New corporate responsibility
functions for the Board of
Directors
Following recommendations made in the
Unified Good Governance Code prepared
by the Spanish National Securities Market
Commission, the Board of Directors will
approve Repsol YPF’s social corporate
responsibility policy. Furthermore, the
Strategy, Investment and Corporate Social
Responsibility Committee will assume
the reporting and proposal functions in
these areas.

The company also remains part of the
Climate Leadership Index (CLI) where it
came top in the sector for its climate
change approach and management.

Technology to meet new energy
challenges
Repsol YPF is a leader in research and
development in the field of biofuels.
From July 2006 until February 2008, the
company chaired the European Biofuels
Technology Platform, which aims to help
this technology quickly produce socially
and ecologically competitive products,
thus contributing to resource
sustainability. The company aims to be
able to produce 1 million tonnes of its
own biodiesel by 2010.

First year of the Corporate
Responsibility Master Plan
2007-2009
The Corporate Responsibility Master
Plan, approved in 2007, includes nine
programmes, grouped around six
strategic lines of action to meet the main
challenges faced by the company in the
area of corporate responsibility. During
2007, 30 of the 65 scheduled Master
Plan initiatives were implemented.

Leader in transparency,
sustainability and climate change
Repsol YPF has maintained its place on
the select Sustainability Indexes
FTSE4Good, Dow Jones World and
STOXX, where it received top ratings on
issues such as transparency, development
of human resources, social impact on
communities and climate change.
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CO2 emissions reduction
target met
In 2007, Repsol YPF reduced its CO2
emissions by 274,092 tonnes, surpassing
the established annual objective of
150,000 tonnes. Approximately 68% of
the reductions made and 52% of the
total CO2 emissions inventory were
verified under the ISO 14064 standard,
marking progress in the transparency of
the company’s carbon footprint.

Initiatives to reinforce
biodiversity conservation
The company signed an agreement with
the UNEP – WCMC (United Nations
Environment Programme – World
Conservation Monitoring Centre) to
participate in the Proteus project and
have access to the most extensive
global database on protected land and
marine areas (WDPA – World Database
on Protected Areas). The company also
continued developing the Biodiversity
Action Plan (BAP) undertaken in 2006
in the context of Block 39 (Peru)
exploratory activities, with another BAP
being launched for offshore operations
in Trinidad and Tobago.
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United Nations approval of the
first methodology set out by
Repsol YPF for the recovery of
flare gases at the La Plata
Industrial Complex (Argentina)
In July 2007, the United Nation’s Clean
Development Mechanism Executive
Board approved the first methodology
put forward by Repsol YPF for the
recovery of gases from refinery flares,
based on a project developed at the La
Plata Industrial Complex (Argentina). The
approval of the AM0055, “Baseline and
Monitoring Methodology for the recovery
and utilization of waste gas in refinery
facilities”, is a great opportunity for other
companies in the sector which will be
able to use it in similar projects.

Sustainable development milestones

New ethics and behaviour
channels for employees
In 2007 an extensive internal
communications campaign was launched
to ensure that all employees were familiar
with the company’s Ethics and Conduct
Regulation. The core objective was to
reinforce the message that compliance
with the regulation is compulsory for all
employees, and at the same time, to
inform personnel that the Ethics
Committee is responsible for overseeing
compliance with the regulation.

Reduction in the Lost Time Injury
Frequency (LTIF) for employees
and integrated staff
In 2007, the annual target for Lost Time
Injury Frequency (LTIF) for Repsol YPF´s
employees was met, down 24% to 1.9.
This reduction comes two years earlier than
the strategic objective for 2009 of LTIF of
2. The LTIF for integrated staff (employees
and contractors) was 2.4, 8% down on
2006 and again meeting the annual
objective established.

Best company in the oil and gas
sector for corporate responsibility
Repsol YPF was rated the best oil company
in Europe and among the top ten on the
Continent, according to the Good
Company Ranking 2007, which rated the
120 biggest European companies.

Reduction in oil spills
In 2007 the number and volume of oil
spills fell by 23% and 38%, respectively,
compared to 2006. This was due to
detection, communication and immediate
action taken on spills as well as
investments mainly in the oil area, in the
exploration and production fields, and
logistics.

Most transparent company on
the Internet
According to the 2007 Webranking,
compiled by the Swedish company
Hallvarsson & Halvarsson and published
by the Financial Times, Repsol YPF is
Europe’s number one energy company
for transparency and best practices in the
contents of its corporate website, and
occupies second place in the global
classification of blue-chip companies in
Europe.
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Repsol YPF’s performance
at a glance
Repsol YPF pays attention regularly to key
indicators in corporate responsibility to
evaluate its performance and to detect
improvement areas

Key indicators in corporate responsibility
Social
Social investment (Thousands euros)
Integrated Lost Time Injury Frequency (LTIF)
Investment in training (Thousands euros)
Voluntary turnover rate

(employees and contractors)

Environment
Direct CO2 equivalent emissions (Million tonnes)
Atmospheric emissions (SO2, NOX, CO, Particulate water, NMVOC)
Oil spills affecting land (Tonnes)
Environmental investment (Million euros)
Economic
Net profit (Thousands euros)
Investments (Thousands euros)
R&D Investment (Thousands euros)
Processed crude (Thousands euros)
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(Tonnes)

2005

2006

2007

22,671
3.1
11,039
2.27

25,455
2.6
12,815
2.18

32,302
2.4
16,913
2.83

26.19
266,520
1,829.03
313.0

26.96
264,441
1,489.75
180.1

27.40
275,913
918.77
194.9

3,120
3,713
55
55.3

3,124
5,737
72
56.1

3,188
5,373
76
56.9

Recognitions and external presence

Recognitions and
external presence
Repsol YPF continues developing efforts
to improve its procedures and practices in
corporate responsibility

Since 2006 Repsol YPF has been listed on the select sustainability indexes DJSI World
(Dow Jones Sustainability Index World) and the European DJSI STOXX (Dow Jones
Sustainability Index STOXX).
www.sustainability-indexes.com

The company is also part of the FTSE4Good Index which, along with the Dow Jones
Sustainability Indexes, is one of the most prestigious corporate responsibility indexes
in the world. In 2008 was launched FTSE4Good Ibex of which Repsol YPF comprises.
www.ftse.com/Indices/FTSE4Good_Index_Series

Repsol YPF is listed on the Climate Leadership Index (CLI), an initiative promoted by
the Carbon Disclosure Project which includes some of the main institutional investors
in the world. In 2007, for the second year running, Repsol YPF was awarded the
highest sector rating for its approach and management of climate change.
www.cdproject.net

The company was recognised by the Women's Institute of the Ministry for Labour
and Social Affairs for its collaboration in promoting gender equality as part of the
Institute's Optima Programme.
www.tt.mtas.es/optima/contenido/index.html
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In 2003 Repsol YPF joined the United Nations Global Compact, an initiative which
encourages companies to include among their strategies and operations ten principles
relating to human rights, employment conditions, the environment and combating
corruption. The company also forms part of the Global Compact’s local networks in
Spain (ASEPAM), Argentina (the Argentinean Global Compact Promotion Group) and
Bolivia.
www.unglobalcompact.org
www.pactomundial.org
www.pactoglobal.org.ar

Repsol YPF is a member of the World Business Council for Sustainable Development
(WBCSD), a body that brings together over 180 international companies to promote
business leadership and progress towards sustainable development through corporate
responsibility. The company also forms part of the Council’s Spanish regional network
through the Fundación Entorno – BCSD.
www.wbcsd.org
www.fundacionentorno.org

The company is a founding member of the Extractive Industries Transparency
Initiative (EITI), which aims to encourage transparency among companies within the
extractive industries and the governments of host countries, with the purpose of
reducing the poverty and promoting the socioeconomic development of the countries
with extractive resources.
www.eitransparency.org

Repsol YPF is a partner in Proteus, an initiative implemented in 2002 by the United
Nations Environment Programme (UNEP) and the World Conservation Monitoring
Centre (WCMC). Its mission is to create a simple, advanced and decentralised system
for storing, managing and reporting on protected areas. The initiative is based on
best practices and allows for simple integration of other sources of information and
user opinions.
proteus.unep-wcmc.org
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Repsol YPF is a member of the International Petroleum Industry Environmental
Conservation Association (IPIECA), an organization created in 1974 to develop and
promote efficient, practical, financially and socially acceptable solutions to the
environmental and social issues surrounding the oil industry. The company actively
participates in this association's various working groups.
www.ipieca.org

The company is part of the Regional Association of Oil and Natural Gas Companies
in Latin America and the Caribbean (ARPEL), where ideas, experience and knowledge
are exchanged. The association is made up of 25 companies from the natural gas and
oil distribution industries in Latin America and the Caribbean, and the company is
actively involved in its various working groups.
www.arpel.org

Repsol YPF is a founding member of the Corporate Reputation Forum, created in
2002 to analyse and promote corporate reputation trends, tools and models as part
of business management. This forum for exchange is a reference point for
development in this field and was presided over by Repsol YPF in 2007. This year, the
most significant project has been the communication campaign for the promotion of
the Millennium Development Goals, “2015: A better world for Joana”.
www.reputacioncorporativa.org
www.2015unmundomejorparajoana.com

Repsol YPF forms part of the safety, environmental, quality and standards committees
of the International Association of Oil & Gas Producers (OGP), actively participating
in the association’s various working groups.
ww.ogp.org.uk
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