External Relations ‘

Management Division .

Tel. 91 753 87 87 '—
www.repsol.com

prensa@repsol.com REP.’O'.

Chemicals Division
www.chemicals.repsol.com
communicationschemicals@repsol.com

Press release
Madrid, November 3, 2020
2 pages

REPSOL DEVELOPS A COMPLETE RANGE
OF PHTHALATE-FREE POLYPROPYLENE

® Repsol offers a complete range of phthalate-free polypropylene (PP) in all its
production centers since last September.

® In this way, Repsol has become one of the companies leading the transition
towards products free of substances with specific migration limits, such as
phthalate.

® Repsol has carried out this transition jointly with its clients to ensure that it
does not affect their conversion processes.

Since last September, Repsol has a complete range of phthalate-free polypropylene (PP) in
all of its production centers. The company began its commitment to offer the market a range
of phthalate-free polypropylene in 2009 through collaborations with clients in non-woven
hygiene applications, leaders in the “personal care”
sector. Thus leading this market transition. I

phtha ate-free

Repsol has cooperated during this process with its 1000/0 lypropylene
clients to ensure that the transition from traditional PP

products to phthalate-free grades would not impact

. : Indispensable requirement for
their conversion processes.

the hygiene and food sectors

Thanks to its prior non-woven sector experience,

Repsol is now extending the use of phthalate-free

catalysts to all its processes, responding to the consumer market general trend. These
phthalate-free products are an indispensable requirement in many applications for our leading
customers in the hygiene and food sectors.

Repsol's range of phthalate-free PP has been
I progressively expanded after the announcement, in
Repsol is leading the November 2015, of its commitment to eliminate

transition towards products phthalate from all its products. In this way, Repsol
has become one of the companies leading this

free Qf sub‘stan.ces Wi’gh market change.
specific migration limits,
such as phthalate. This represents a new advancement in its Naturep

project, whose ambition is to eliminate those

substances with specific migration limits from all its
products, anticipating society's demands. Repsol thus strengthens its product portfolio and
provides greater value to its customers by ensuring its commitment to food safety, product
differentiation, and specialties in an increasingly demanding end market.
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Supplementary graphic material and photographs to illustrate the information in the
press release:
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